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Since we started our operations as a pioneer in plastics manufacturing, we have continued to create new value and worked to solve the

evolving issues confronting society in every age. We will evolve upon our history to further expand the potential of plastics and the fields in

which they are used.

Company History
1907-1955

1907: Prof. Baekeland developed
phenolic resin and named it
“Bakelite”

1911: Began manufacturing phenolic
resin in Japan

1955: Founded Sumitomo Bakelite
Co., Ltd.

1982-2023

Starting with the establishment of a
subsidiary in Singapore, we have expanded
our business throughout Asia, North
America, Europe, and various countries
around the world. Our Group expanded its
business scale and accelerated its entry into
new business areas through acquisitions in
Japan and overseas.

1956-1981

We have released SUMILITE™ VSS
Rigid Polyvinyl Chloride Sheets,
SUMIKON™ EME epoxy molding
compounds for encapsulation of
semiconductors, and other products in
various fields.

A History of Value Creation meoucrssrons

We developed a molding material for
transfer molding that enables mass-

and low-cost production of electronic
components. This product later
contributed to the miniaturization and
higher functionality of semiconduc-
tors, and has become a product that
holds the top world market share.

Semi-
conductor
Materials

1968

Developed epoxy molding
compounds for encapsulation
of semiconductors
SUMIKON™ EME

2010 /

Started sales of
encapsulating materials for
fixing motor magnets

Began manufactur-
ing the first pheno-
lic resin in Japan.
Since then, plastic
materials with many
functions have been
developed.

High-
performance

Plastics Started manufacturing

To improve the fuel efficiency of
automobiles, we developed
phenolic molding compounds that
are lighter, stronger, and more
reliable than metals used for
automobile parts. Even today, we
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1980

2020

Developed
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We aim for “niches & top market share” in
the functional chemicals sector by creating
new value to solve environmental and
social issues.

Aiming to become “a company
that makes your dreams for the
future a reality”

Utilizing the technologies we
have cultivated as semiconduc-
tor encapsulants, we expanded
applications to the mobility field,
where electrification is progress-
ing, contributing to the improve-
ment of the energy efficiency of
HVs and EVs.

We developed plant-
derived phenolic resin

in consideration of
the increasing environ-
mental impact. We
are developing new
materials that reduce

phenolic resin prototype at
Sankyo & Co. (currently Daiichi
Sankyo Company, Limited)

Quality of

Life Products

1962
Began sales of Rigid
Polyvinyl Chloride Sheets
SUMILITE™ VSS

Expanded adoption of ol n
phenolic melding are seeing more adoption of these
compounds for materials for new applications.
automobiles

Packaging films are familiar products used
for pharmaceuticals. This product was
developed to make pharmaceuticals
hygienic and easy to carry. Since thei
has been supplemented with functions
tailored to pharmaceuticals, and has a
market share of approximately 70%* in
Japan.

1981 _
Started sales of medical
equipment

* According to in-house research

plant-derived phenolic
resin (lignin modified
phenolic resin)

environmental impact.

Started development of medical
equipment using plastic technol-
ogy- While reflecting the opinions
of doctors, we continue to

develop medical equipment that
are easier to use and lead to a
reduction in the burden on
patients.

The Value Creation Process

By putting our business models into practice in three business segments, we seek to achieve the targets of our material issues and realize

sustainable growth by society and the Company. Looking ahead, we aim to achieve “our Vision 2030, a statement of the ideal image of our

Group.

Toward a sustainable society through expanding the potential of plastics

Increasing complexity of
the external environment
Increasing uncertainty
Climate change,

Development of the Innovation
Management System
Human capital

Ratio of female
management staff
4.2%

Number of hours of education
provided through S8 School:

86,550 hours
Social capital
Operation of open Iaborstories
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Product Domain

Three Business Segments
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Natural capital
Usage ratio for electricity

derived from renewable
energy sources.

62.9%

Creation of
Environmental
and Social Values
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Foundations for
Business Continuity

Value Creation
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Vision 2030

We aim to be
“a company providing
dreams for the future”
through creating value
with our customers.
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[Creation of economic value]
<Financial targets>
Business profit: ¥55.0 billion
Business profit to revenue ratio: 13.0%

RroE:10.
<Non-financial targets>
SDG-contributing product sales ratio:
or higher
GHG emissions reduction:
At least 485% lower than the FY2021 level
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[Creation of environmental value]
Sustainable living through
source recycling
Energy-efficient, livable communities

Lifestyles that are in harmony
‘with nature

[Creation of sacial value]
Creation of more convenience for
people’s lives through advances
in electronics.
Development of safe, secure,

and livable communities through
the advancement of mobility

Good health, happiness, and s
through advancements in hsshh‘??fre l
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